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Vodacom M-Pesa
The financial history of the DRC has long been plagued by a 
restrictive access to banking and a thriving informal finance 
market with the consequences thereof. 

The numerous decades of infrastructure decay that prevailed on the 
country and the conspicuous lack of trust in existing banking facilities 
have laid a red carpet for foreign financial service companies and a 
nebulous informal sector. M-Pesa helped bring about light sorely needed 
in some transactions that could, otherwise, fall short from public 
monitoring and bolster criminal activities.

On an individual scale, M-Pesa has weaved a solid bond between cities and 
villages by allowing for people living in zones with a greater ease of access 
to financial facilities to wire money to their relatives or businesses located 
in underprivileged or scarcely covered peri-urban or rural zones. Most 
banks require USD100 minimum account opening balance.

Our mobile phone-based money transfer, financing and microfinancing 
service was launched in 2012, and is duly approved by the Central Bank of 
the DR Congo.

M-Pesa’s introduction was a game changer on the DRC financial landscape 
allowing for the financial inclusion of numerous persons scattered in 
underprivileged rural areas with little to no banking coverage. M-Pesa is 
the most trusted and utilized mobile money carrier.

Currently, M-Pesa boasts of over 5 million registered customers of 
which 1 million are active every day. M-Pesa allows for two types of 
accounts:

(A)  The individual users or M-Pesa customers (Standards or 
Premium) and

(B)  Business users (generically referred to as 
M-Pesa Agents) – M-Pesa distributors.

M-Pesa users and distributors can 
perform a variety of transactions 
under the Individual and Business 
accounts.

Individual M-Pesa account
• Transfer Money to M-Pesa customer and customers from other networks in DRC. 

Clarification ( can send to a Tigo, Orange, Airtel user, not Tigocash/Airtelmoney, 
etc)

• Purchase of  airtime  or voice/data bundles

• Withdrawal of cash from M-Pesa agent

• Purchase of goods,  tickets and payment of fees

• Subscription of Membership, donation to cause

• Access to salary advance

• Payment of bills (currently exclusively 
covering TV subscriptions, inter alia 
Canal +, Startimes)
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Business/Agent M-Pesa account
• Pay salaries

•  Pay suppliers

•  Collect payment from customers

•  Cash disbursement solutions for Corporate Clients, NGO’s and Civil 
Servants

Delivering value through social investment
Vodacom Foundation DRC’s vision is to contribute towards a prosperous 
country in which people’s lives are transformed through the use of mobile 
technologies to address social and economic issues.

Good corporate citizenship is a key area of focus for us, which is why we 
invest signifi cantly in CSI projects on an annual basis. We invest in volunteer, 
education, health, welfare, safety and security and community projects. 
The total CSI spend for the last three years is in excess of R6 million. 

Many people in the East of the DRC have been affected by unrest. In an 
effort to address some of the social and physical impacts, Vodacom started 
Alert Rouge to assist with reconnecting families, providing access to surgery, 
supporting humanitarian efforts and developing an entrepreneurial spirit. 

For the year ending March 2015, we spent close to R2.3 million on CSI 
initiatives. Our commitment to education and improving the lives of the 
underprivileged is evident through investment in both areas of education 
and welfare. We have contributed about R1.4 million (60%) of the total 
investment towards the development   of education in the country and 
close to R900 000 (39%) of the total investment was spent on welfare19. 
Health related projects received the least investment during the year, 
reaching R22 750 (1%) of the total investment.

Quick Facts about M-Pesa
• USD 42Million held in trust account.

• More 1 Million  Active 30 Days Customers

• More 15.000 Active Retail Agents

• Available in All Major Towns in the Country



Vodacom DRC

Profile
Vodacom DRC officially launched in 2002 and is the 
largest mobile operator with over 35.0% market share 
in terms of mobile subscribers. We provide voice, 
messaging, data and coverage services to about  
8.5 million active customers. We have steadily increased 
the number of our customer base by 46% over the  
past three years. 

Our vision is to cater to all Congolese people access to the best mobile 
telecommunications network, the best money value and the best 
services to enable them to communicate and interact with different  
people around the world. To this extent, throughout the 14 years of 
our operations in the DRC, we have invested more than $1 billion in 
infrastructure, thus enabling us to provide better services to a wider  
range of the population.



Vodacom’s economic footprint
Vodacom’s capital investment in the economy
Over the last 3 years, Vodacom invested about $300 million 
geared towards streamlining and making more efficient its 
network. The capital expenditure has increased from $76 million 
in 2013 to $122 million in 2015 as Vodacom swapped the radio 
network for LTE/4G-ready equipment.

Vodacom’s impact on the economy
Additional economic activity that was created due to the capital 
investment from FY2012/13 to FY2014/15 was in the excess of 
0.3% of the DRC’s GDP.

Sustained on average, about 760 direct jobs and 800 indirect jobs 
over the past three years increased government revenue from 
$325 million to $381 million through both the collection of direct 
and indirect tax revenue by Vodacom, as well as the broader fiscal 
impacts generated through the ties the infrastructure investment 
has had with other economic sectors.

Vodacom’s operations in the economy
Vodacom’s revenue from DRC operations has increased by 58% 
from $2.7 billion in 2013 to $4.3 billion in 2015 due to the 
increase in the active customer base by 45% from 7.7 million in 
2013 to 11.2 million in 2015.

Vodacom’s contribution to Community development
Total national CSI spend for the last two years has leaped 
from $4300 to $1.3 million. Vodacom has supported various 
initiatives to affect positive social change for the benefit of 
the underprivileged in the DRC. Vodacom’s investments in 
communities assist in reducing unemployment, poverty and 
improving people’s lives.

Notes:
2.  Bureau for Economic Research (BER) and the Economist 

Intelligence Unit (EIU). Gross Domestic Profit (GDP) relates to real 
GDP growth.

3.  WCIS (Ovum), GSM Intelligence, StatsSA – 
SA population and EIU (population for other African markets).

4.  Total average revenue per user (ARPU) is calculated by dividing 
the average monthly service revenue by the average monthly  
active customers during the period.

6. Service revenue market share.
7. 2G coverage.
^  These items were the subject of the limited assurance 

engagement performed by EY.

Ownership 51%
Population2 (estimate): 71 million

GDP growth estimate2 2016: 5.0%
Active customers: 8.5 million

Unique subscriber penetration3: 27.3%
ARPU4: USD3.0

Licence expiry period5: 2028/2032
Market share6: 35.0%^

Coverage7: 50.6%
NPS: 4th

DRC


