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M-Pesa is a mobile fi nancial service that allows users transfer and withdraw money, pay bills as well as buy 
airtime (vouchers), Credelec, Jackpot and pay different services, such from their mobile phone. M-Pesa is an 
easy, simples, fast, affordable and safe way of moving your money any part of the country. 

Why use M-Pesa? 
  Free registration

  No monthly fees

  You pay as you use

  No minimum balance is required

  No need of having a bank account

  Fast and easy

  Safe way of saving your money

  Easy way to buy airtime

Top reasons to use M-Pesa
  Deposit your money

  Send money

  Withdraw money anywhere

  Buy airtime

  Buy Credelec

  Buy Jackpot

  Paybills - TV (DSTV, GoTV, TVCabo and ZAP), Water (ADEM and 
FIPAG), Vodacom postpaid contract invoices, UEM (meals and 
accoumodation), EDM postpaid invoices, etc.

  Check your balance

  Change your PIN.



Delivering value through social investment 
Determined to offer the best service and focused on societal issues, Vodacom has developed important social responsibility actions in several areas, 
most notably in the rehabilitation and construction of schools, installation of computer rooms and distribution of textbooks and school supplies at 
various schools around the country. Vodacom continues to introduce new ways to take Tudo Bom to more people in the country.

Combating HIV/Aids Vodacom Mozambique continues to support the fight against HIV through the established partnership with Absolute Return for 
Kids (‘ARK’), an international organisation whose mission is to improve the lives of children. The partnership has made progress in ensuring equitable 
access to quality treatment, helping infected patients to lead healthier and more productive lives. The endeavour is supported by the Ministry of 
Health and the University Eduardo Mondlane.

The programme uses SMSs to send alerts to patients and encourage them to be on time for their appointments and make follow-up appointments. 
The system also targets pregnant women infected with HIV to attend appointments, give birth at a hospital and take medication regularly to prevent 
the transmission of the virus. In the year under review, 14 715 patients in Maputo and Gaza provinces benefited from the project

Malaria is one of the most troubling public health problems in Mozambique, particularly in rural areas, where the majority of the population resides. 
Vodacom has provided 900 mosquito nets by the end of 2014 financial year to assist in reducing the burden of malaria in the country.  

Vodacom also made various donations to orphanages for Christmas. This included providing gifts such as toys, food and clothing items to the total 
value of R10 000 in goods. 



Vodacom Mozambique

Profi le
Vodacom Mozambique offi cially launched in 2003, and is the 
second largest mobile operator with over 43 % market share. 
We provide voice, messaging, data and coverage services to 
about 5 million active customers of which 97% are pre-paid 
users and 3% contract users.  

Our main objective is to offer a high quality, reliable mobile network and through 
new communication technology bring everything that’s good for Mozambique.

We have increased our active customer base by 60%, in the past three years. The 
increase rate, which is higher than the increase in the market penetration rate and 
total number of customers, indicates that we are performing better than the market 
in attracting new business.

Infrastructure development is key in maintaining a competitive advantage. 
Investing in new networks and technologies increases the likelihood of new 
customers having coverage and of customers moving to your network from a 
competitor for better service and cheaper prices.

The increase in capital expenditure was a result of our embarking on an accelerated 
technology investment programme for 3G and LTE capacity and coverage 
expansion, in support of the “data where we have voice” and segmented customer 
strategies. The programme, once completed, will see the completion of the 
modernisation in the RAN and core network with the deployment of new network 
technologies for increased capacity and average, and enhanced in-building 
coverage. We are also expanding presence in the fi bre to the x (FTTx) market with the 
rollout of its own world-class Gigabit passive optical network. 

By investing in its networks, Vodacom has reached a large portion of the population 
with increased quality of service and has been able to reduce the cost of 
communicating. Capital as a percentage of revenue has remained above 33% since 
2013 for the Mozambique operation.  

We are constantly looking for alternative ways to give our customers the best 
network experience and high speed data service. Through investment spending 
dedicated to building our own transmission infrastructure, Vodacom supports 
continued economic benefi ts to Mozambique, such as economic growth, the 
creation of jobs and poverty alleviation.



Vodacom’s economic footprint
Over the past three years, Vodacom has contributed towards 
the Mozambique economy through job creation, infrastructure 
development, community development and transformation. 
Vodacom invested over R3.4 billion to modernise its networks 
as well as making them more effi cient. Vodacom’s capital 
expenditure has increased from R0.6 billion in 2013 to 
R1.6 billion in 2014, which has increased as a percentage of 
revenue from 33% to 48% over the same period. Vodacom’s 
Mozambique operations are still relatively new and thus very 
capital intensive as Vodacom sets up its initial infrastructure.

Vodacom’s operations in the industry and its contribution to 
the economy
Vodacom is the second largest in the Mozambique mobile telecommunications 
industry with a service revenue market share of about 44% and a customer 
market share of close to 35% of the total mobile industry. Vodacom’s has a 
large presence in Mozambique with close to 10 000 formal and 26 000 informal 
dealerships.15 Even through the trying economic times, Vodacom has managed 
to increase its point of presence in the market over the past 3 years. In 2015 
alone, Vodacom increased its formal point of presence by a remarkable 142% and 
its informal points of presence by 44%. Vodacom has doubled its retail footprint 
during 2015 from 36 to 72 stores in Mozambique and is building a wider agent 
network, showing good traction in the number of customers signing up monthly.  

Vodacom’s increasing presence in the Mozambique market has contributed 
positively towards economic development through its contribution to 
job creation and its contribution to fi scal revenue and value add in the 
telecommunications sector through increased revenue and innovation. In this 
section of the report we consider Vodacom’s direct contribution to the economy, 
in terms of operational spend, as well, as the knock on effects that have resulted 
from the expenditure.  

Vodacom’s contribution to economic growth, through revenue generation 
Vodacom’s revenue from Mozambique operations have increased by 69%16 from 
R1.9 billion in 2013 to R3.2 billion in 2015 due to the rapid increase in active 
customers of 60% from 3 million in 2013 to 4.9 million in 2015. The increase in 
customers has been offset by a decreasing ARPU, resulting in a slower increase in 
revenue for the year.

Vodacom’s contribution to community development

Vodacom’s CSI spend in Mozambique has remained consistently 
between R2.7 billion and R3 billion over the past 3 years.  

  Vodacom’s capital investment in the economy

•  Over the last 3 years, Vodacom invested about R3.4 billion to modernise its networks 
as well as making them more efficient.

•  Vodacom’s Mozambique operations are still relatively new and thus very capital 
intensive as Vodacom sets up its initial infrastructure.

  Vodacom’s impact on the economy
•  Additional economic activity that was created due to the capital investment from 

FY2012/13 to FY2014/15 was in the order of R4.7 billion, 1,6% of Mozambique’s 
GDP.

•  Sustained on average, about 1 500 direct jobs and 3 000 indirect jobs over the past 
three years.

•  Increased government revenue by R619 million over the three year period, through 
both the collection of direct and indirect tax revenue by Vodacom, as well as the 
broader fiscal impacts generated through the linkages the infrastructure investment 
has had with other economic sectors.

  Vodacom’s operations in the economy 

•  Vodacom currently generates more than R3 billion in revenue and has increased by 
69% between FY2013/14 and FY2014/15. This was due to the rapid increase in 
active customers of 60% from 3 million in 2013 to 4.9 million in 2015.

•  Vodacom’s increasing revenue in Mozambique has assisted in contributed positively 
towards economic development through its contribution to the mobile industry, in 
terms of revenue, its contribution to job creation, and to public finances.

  Vodacom’s impact on the economy 

•  Additional economic activity that was created due to the revenue generratedby 
Vodacom from FY2012/13 to FY2014/15 was in the order of R9 billion, 3% of 
Mozambique’s GDP.

•  Sustained on average, about 400 direct jobs and 12 000 indirect jobs over the past 
three years.

•  Increased total government revenue by R1.1 billion over the three year period, 
through both the collection of direct and indirect tax revenue by Vodacom, as well as 
the broader fiscal impacts generated through the linkages the infrastructure 
investment has had with other economic sectors.

  Vodacom’s contribution to Community development. 

•  Vodacom Mozambique has invested in excess of R8.7 million over the FY2013/14 
and FY2014/15. These investments took place in the following areas being, 
volunteer, education, health, welfare, safety & security and community projects.

•  Education related projects received the highest investment, which included 
providing books and computer equipment to equip municipalities’ libraries.

  What impact has Vodacom had on the economy
•  Over the past three years, Vodacom has supported various initiatives to affect 

positive social change for the benefit of the underprivileged in Mozambique.

•  Vodacom’s investments in communities has assisted in reducing unemployment, 
poverty and improving people’s lives. This has supported economic growth through 
the upliftment of communities and poverty elevation.

•  As part of Vodacom’s role as a good corporate citizen, Vodacom strives to support 
development in the areas of health and education.
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